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Small Shifts Spell Big 
Changes for Wellbeing 
in the Workplace
After years of rapid growth, employee health 
and wellbeing programs have solidified their  
position in the modern workplace. 

Organizations are providing employees with sophisticated solutions that are changing lives for 
good® and bridging the gap between traditional health benefits and modern wellbeing 
resources that help employees thrive in every area of their lives.

To better understand the way wellbeing is used and how it’s impacting businesses, their 
employees, and the industry at large, Virgin Pulse surveyed more than 500 business leaders, 
HR professionals and consultants. And while some trends are in line with expectations, the 
results of this year’s survey reveal an incredible paradigm shift. Organizations now see 
employee wellbeing as fundamental to their core values and mission.

The age-old employer-employee contract with the assurance of lifetime employment is a thing 
of the past. Employees are more likely to change organizations throughout their career or make 
lateral moves as they upskill or seek a job that aligns with  their personal virtues and goals. 
Coupled with globalization, the rise of mergers and acquisitions, and the evolution of work-life 
integration — organizations are asking more of their employees than ever. 

Organizations 
now see employee 
wellbeing as 
fundamental to 
their core values 
and mission. 

https://community.virginpulse.com/josh-bersin-corporate-wellbeing?utm_campaign=ASSET-2019-07-Josh-Bersin-Corporate-Wellbeing&utm_source=Website&utm_medium=Resources
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Executives are emphatically appraising 
the value of their people and inventing 
a new kind of employer-employee 
relationship in response to these rapidly 
changing business challenges.
This year’s survey results revealed that top tier organizations 
and their leaders recognize the importance of health and 
wellbeing in the workplace. And this is no small feat. In 
previous years, we’ve seen wellbeing programs championed 
by HR or benefits specialists and by wellness coordinators. 
But getting leadership buy-in or building the business case for 
wellbeing remained a challenge for these professionals. 

Now, executives and wellbeing leaders both acknowledge the 
importance of the employer’s role in employees’ wellbeing 
— but there’s a disconnect. When looking closely at this 
year’s results, we found that HR, benefits and wellbeing 
professionals are focused on budgeting, boosting engagement 
and proving the return on their wellbeing investment to upper 
management. Executives and CEOs, on the other hand, are 
looking at the bigger picture when it comes to employee

wellbeing. Their responses demonstrated a preference for the 
value on investment (VOI) framework, taking into account 
their corporate values and company culture alongside any 
financial impacts.

If you manage employee health, wellbeing and engagement at 
your organization, this survey report will give you actionable 
insights on where to focus your wellbeing strategy and budget 
in 2020, and the burgeoning innovations that will fuel your 
program success in years to come.

If you’re in the C-Suite (or headed that direction), take heed; 
Your peers no longer consider wellbeing a nice-to-have. The 
numbers show wellbeing more intricately woven into the 
levers for organizational success more every year. Discover 
how you can stay ahead of the pack.



Survey Report The Business of Healthy Employees 20194 © Virgin Pulse

Key Findings

While a broken healthcare system has helped 
establish the U.S. as the employee wellbeing 
leader of the world, social, economic and cultural 
drivers are fueling rapid growth in other countries 
— with Canada not far behind. 

Two-thirds of executives (67%) say they offer 
wellbeing programs because it fits their core 
mission or it’s the right thing to do, up from 25% 
in 2017.

Three-quarters (75%) of respondents say the 
workplace is well-positioned to help employees 
improve their health and wellbeing. 

Programs that provide medical and behavioral 
intervention for a lower cost, such as health 
coaching, are 3x more popular in the U.S. than any 
other region. And, reducing healthcare costs is 
the second-ranked reason to invest in wellbeing 
for U.S. executives, highlighting the challenges 
presented by America’s fragmented healthcare 
system.

An explosion in tech has created a fragmented 
health and wellness market, and it’s taking a toll 
on HR and benefits professionals. Fifty-seven 
percent of survey takers agree that managing 
multiple wellbeing vendors is time-consuming or 
difficult, and ease of use ranked second only after 
cost when evaluating wellness vendors. 

Despite the rapid growth of the wellbeing market, 
global companies still feel that their basic needs 
for program accessibility and distribution aren’t 
being met. On the other hand, more mature 
markets, like in the U.S., are seeking sophisticated 
offerings like AI-powered personalization.

Despite being immersed in digital health and 
wellbeing, very few respondents know about 
digital therapeutics — an emerging market 
currently undergoing rapid growth. 

About the Research

In 2012, Virgin Pulse began conducting a survey about health and wellbeing in the 
workplace. This year, 2019, marks our 7th year. Respondents include HR professionals, 
consultants and executives who opted in to take our survey. Where applicable, data is 
compared to previous years’ results to identify trends. 

In this year’s survey we analyzed specific segments, including global organizations, 
organizations defined by industry, by self-reported wellbeing strategy, and by location.

536 respondents completed the 2019 Business of Healthy Employees survey. Except 
where noted, data reflects the entire survey population.

https://www.virginpulse.com/blog-post/david-osborne-employee-health/
https://www.virginpulse.com/blog-post/david-osborne-employee-health/
https://www.virginpulse.com/blog-post/david-osborne-employee-health/
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*Consider the small sample size (14) when interpreting results.
1. Virgin Pulse Business of Healthy Employees Survey Data, 2018.
2. https://www.jhsph.edu/news/news-releases/2019/us-health-care-spending-highest-among-developed-countries.html
3.  https://www.who.int/news-room/fact-sheets/detail/obesity-and-overweight
4.  https://www.weforum.org/agenda/2019/10/burnout-mental-health-pandemic/
5. https://www.recruiter.co.uk/news/2019/04/record-levels-employment-give-employers-and-recruiters-new-challenges

Wellbeing in the Workplace

01

79%
APAC

87%
Overall

78%
Europe/UK

94%
U.S.

50%*

Africa/Middle East

90%
Canada

Overview:  
Growth in the Global Market
Eighty-seven percent of all survey respondents reported that their 
organization offers a wellbeing program. This has increased from 
20181, when 72% reported that their employer offers an employee 
wellbeing program.

Although the U.S. has a more thoroughly saturated market, APAC, 
Canada and Europe are not far behind. The size and uniformity of 
the U.S. market coupled with high healthcare costs2 has helped to 
drive the quick proliferation of wellbeing programs in America, but 
globally, rising levels of obesity3, stress, burnout4 and competitive 
job markets5 have created a growing need for programs that support 
employee health and wellness.

Percentage of survey respondents whose 
employer offers a wellbeing program
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Employee Engagement and Workplace Culture 
Are a Top Priority Worldwide

Why do organizations invest in wellbeing? Because, if your 
people are happy and healthy, then the other most important 
business outcomes will follow suit. In fact, worldwide, 81% of 
survey respondents believe that a healthy workforce drives 
engagement. This is followed closely by the desire to positively 
impact the culture at work (70%) and to improve employee 
productivity (58%).

81%
We believe a 
healthy workforce 
drives employee 
engagement

70%
We believe 
they positively 
impact the 
culture at work

58%
We want to 
improve employee 
productivity

52%
We want to 
attract and retain 
top talent

51%
It’s the right 
thing to do

Why Do Global Leaders Invest 
in Employee Wellbeing?

43%
Employee 
engagement / 
satisfaction

35%
Retention

34%
Health and 
wellbeing

28%
Productivity

27%
Recruitment

Globally, engagement and employee satisfaction are HR’s 
biggest priorities — and for good reason. Gallup recently 
reported that only 15% of employees6 are actively engaged at 
work, and AON’s annual employee engagement found that just 
27% of employees are highly engaged at work.7 Despite their 
different findings (potentially due to differences in methods 
and sample sizes), both reports indicate a global trend of 
disengagement on the job.

HR’s Top 
Priorities for 2020

6. https://www.gallup.com/workplace/238079/state-global-workplace-2017.aspx.
7.  http://images.transcontinentalmedia.com/LAF/lacom/Aon_2018_Trends_In_Global_Employee_Engagement.pdf

Case Study
MORTON SALT

When you put your people first, profits will follow.  
And when you have happy employees, you will have 
happy customers as well. 
Beata Kashani HR Director, Total Rewards

How Morton Salt Builds a Great Company Culture with Wellbeing 

With nearly 40% of its workforce forecasted to retire or turnover in the next five years, 
Morton Salt committed to transforming its company culture into one that was collaborative 
and contemporary. Through its wellbeing program, Dash, Morton Salt has cultivated lasting 
employee engagement, organizational culture, and improved talent acquisition and retention.

READ THE CASE STUDY

https://www.virginpulse.com/case-study/morton-salt/
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Executives Invest in Wellbeing Because It’s the Right Thing to Do

Global business leaders are well aware of the issues facing 
today’s workforce. Low engagement levels, burnout and 
productivity loss (to name a few) have been popping up 
repeatedly in the news, shining a spotlight on the way 
work can positively or negatively impact our lives. While 
the increased scrutiny has spurred PR trouble for certain 
companies, increased awareness and a desire to do the right 
thing has caused a culture shift at the top. 

When asked why they invest in employee wellbeing, 67% 
of executives and CEOs say that it’s the right thing to do 
and that it fits the core mission and values of their 
organization. 

Previous years’ survey results have shown that getting 
the C-suite on board is incredibly important to the overall 
success of wellbeing programs, but it hasn’t always been 
easy to get. By aligning their strategy with the values and 
mission of their organization, HR and wellbeing teams will 
be able to build a strong business case for wellbeing.

Consumers are on board, executives are in, the technology 
is in place. Now is the moment for HR leaders to leverage 
a people-first approach to build something more than a 
business — to build an employer brand that people want to 
work for, that benefits the community and outshines its 
competitors.

When asked why they 
invest in employee 
wellbeing, 67% executives 
and CEOs say that it’s the 
right thing to do or that it 
fits the core mission and 
values of their organization. 

https://community.virginpulse.com/business-case-for-wellbeing
http://Consumers are on board, executives are in, the technology is in place. Now is the moment for HR lead
http://Consumers are on board, executives are in, the technology is in place. Now is the moment for HR lead
http://Consumers are on board, executives are in, the technology is in place. Now is the moment for HR lead
http://Consumers are on board, executives are in, the technology is in place. Now is the moment for HR lead
http://Consumers are on board, executives are in, the technology is in place. Now is the moment for HR lead
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The Employee Wellbeing Revolution: 
Aligning Vision, Strategy and Value 

Just as wellbeing is personal to every individual, it’s also unique to 
every organization. HR leaders should frequently engage stakeholders 
across the business to assess their employee wellbeing objectives, 
frame their program around those outcomes and continuously assess 
achievement to goal to maximize your investments.

Although executives and CEOs are leveraging wellbeing 
programs to show their employees they care and to improve 
the employee experience, the majority of survey takers are 
still hung up on the money. Almost three in four survey 
respondents (70%) agree that being able to demonstrate a 

positive business impact or return on investment (ROI) will 
only become more important in years to come. The reality is, 
most C-suites are looking for culture-boosting outcomes that 
might not be included in superficial program diagnostics. 

Being Able to Demonstrate a Positive Business Impact or  
ROI Is Increasingly Important Than Years Prior
ROI importance (U.S. + Canada + International)

Strongly 
Disagree

Disagree

Somewhat 
Disagree

Neutral

Somewhat 
Agree

Agree

Strongly 
Agree

32%

2%

15%

19%

7%

3%

23%

How to Measure VOI

First, asses your business goals, company values and your 
C-suite’s priorities and determine which metrics are most 
important to your organization. They could be benefits 
awareness and utilization, improving customer satisfaction, 
focusing on safety and compliance, reducing absenteeism, 
retention, decreasing product defects, reducing claims 
costs and so on. These will be unique to the needs of your 
organization and can be revised over time. Track your 
program’s success against your metrics and reevaluate 
them at key milestones. 

Discover how to implement a value on investment 
framework and what business outcomes your peers are 
achieving with wellbeing. 

LEARN MORE

https://community.virginpulse.com/understanding-wellbeing-voi-solutions-sheet
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Best Practices in Programs and Participation

75%

13%

12%

0 20 40 60

Physical Activity Programs

Biometric Screening

Health Risk Assessments (HRA)

Health Club Memberships 
(discounted or reimbursed)

On-site gyms or fitness centers

Stress management programs

Nutrition programs

Mental health 
management resources

Workplace safety programs

Weight Management Programs

Healthy on-site food choices

Financial management programs

On-site health clinics

Employee assistance program

Health coaching

Diversity and Inclusion

Telemedicine

Smoking Cessation Program

Condition/Disease 
management

Time/productivity 
management programs

Sleep programs

Health concierge/advocate

Sustainability

Pregnancy programs

Cost-transparency programs

Second opinion

Program o�ered Popular program

Proportion (%)

Participation frequency (USA+Canada+international) (Slide 10)

Engagement has topped the list 
of HR priorities since the global 
unemployment rate took a sharp 
dive in 2016,8 and it’s clear that 
business leaders believe employee 
wellbeing is one of the most 
impactful ways to get there. 

With more than three-quarters of survey respondents 
reporting they would expand their wellbeing programs  
beyond physical activity since 2014, it’s no surprise that 
offerings focusing on mental and financial wellbeing or 
that support healthy nutrition and sleep are now the norm 
in wellbeing programs.

Wellbeing Program Offerings vs Popularity

Physical Activity Programs

Biometric Screening

Health Risk Assessments (HRA)

Health Club Memberships 
(Discounted Or Reimbursed)

On-Site Gyms Or Fitness Centers

Stress Management Programs

Nutrition Programs

Mental Health Management 
Resources

Workplace Safety Programs

Weight Management Programs

Healthy On-Site Food Choices

Financial Management Programs

On-Site Health Clinics

Employee Assistance Program

Health Coaching

Diversity And Inclusion

Telemedicine

Smoking Cessation Program

Condition/Disease Management

Time/Productivity  
Management Programs

Sleep Programs

Health Concierge/Advocate

Sustainability

Pregnancy Programs

Cost-Transparency Programs

Second Opinion

Program offered Popular program

Disagree Neutral Agree

The Workplace is Well-Positioned to Help Employees  
Improve Their Health and Wellbeing 

8. International Labour Organization, ILOSTAT database. December 2019.

https://data.worldbank.org/indicator/SL.UEM.TOTL.ZS
https://data.worldbank.org/indicator/SL.UEM.TOTL.ZS
https://data.worldbank.org/indicator/SL.UEM.TOTL.ZS
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6. Virgin Pulse Business of Healthy Employees Survey Data, 2014.

Our clients are faced with tough decisions every day when it 
comes to rising healthcare costs, employee health, wellbeing 
and engagement. Today, the market is highly fragmented and 
no one company can help organizations address these 
pressing and costly challenges. This is a problem desperately 
in need of a thoughtful, consumer-focused solution that 
acknowledges the need to blend high-tech and high-touch to 
engage and support consumers at every stage of their health 
journey — from prevention to intervention to reversal.” 

Dave Osborne, CEO, Virgin Pulse

Health coaching is 3x more popular 
in the U.S. than other countries.
While organizations outside of the U.S. tend to lean toward 
programs that encourage physical activity and social 
collaboration across the workforce, U.S. results showed 
that (often-incentivized) HRAs and biometric screenings 
round out the most popular programs. Programs that 
provide medical and behavioral intervention for a lower 
cost such as health coaching are 3x more popular in the 
U.S. than any other region and reducing healthcare costs 
is the second-ranked reason to invest in wellbeing for U.S. 
executives (57%), highlighting the challenges presented by 
America’s fragmented healthcare system. 

Programs On The Rise in the U.S.

Wellbeing program offerings are expanding to support the full 
life cycle of employee wellbeing. These are the programs to 
watch as the number of organizations that offer them increase 
in 2020 and beyond.

Cost transparency 
programs

Condition 
management 

Benefits navigation/ 
health concierge

Health coaching

Getting employees to use the benefits and services you provide is 
a separate challenge. Research has shown that daily engagement 
produces long-lasting behavior change, yet only 18% of those 
surveyed reported that their employees participate in their 
wellbeing program every day.

https://www.virginpulse.com/blog-post/david-osborne-employee-health/
https://www.virginpulse.com/blog-post/david-osborne-employee-health/
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60%
Employees 
have competing 
priorities

37%
Workplace 
culture or 
lack of senior 
leadership 
buy-in 

40%
Difficulty 
delivering 
programs to 
multiple sites/
dispersed 
workforce

33%
Lack of 
communication 
or promotion of 
programs

38%
Employee 
concerns about 
confidentiality/
data security

Top 5 Barriers to Increased Participation 
in Wellbeing Programs

If you’re one of the 37% of respondents claiming that 
workplace culture or lack of leadership buy-in and 
support are the top barriers to increasing participation 
in their wellbeing program, 2020 may spell big 
changes for you. Given that more than two-thirds of 
executives state wellbeing is mission-critical, it could 
be an opportune time for a conversation with your 
executive leadership team about your health and 
wellness initiatives.
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Almost two-thirds (60%) of survey respondents said that employees have 
competing priorities and motivating them to dedicate time and attention 
to improve their health and wellness is impacting their participation rates.  

Out of the population we surveyed, quite a few cited their 
employees’ lack of motivation as a barrier to participation. Are 
employees really “lazy,” or “unwilling to change,” or is there 
something else going on?

Aside from juggling competing priorities, employees are faced 
with endless decisions and distractions. According to the 
scientific community, the average adult makes about 35,000 
decisions every day, and this can result in decision fatigue — 
when the quality of your decision making erodes over time 
due to mental exhaustion. Pair that with the endless number 
of push notifications, emails and other digital distractions, 
and it’s no surprise that employers are struggling to get their 
employees’ attention.

How Often Employees Participate in Wellbeing Programs

Never Once a year Twice a year Once a quarter Monthly Weekly Daily

7% 17% 13% 18% 20% 7% 18%

Best Practice
Productivity, Technology and Wellbeing

Back to Human: How great 
leaders create connection in the 
age of isolation
Dan Schawbel on the benefits of real, human connection 
Workplace trends expert and New York Times best-
selling author Dan Schawbel shares how organizations 
can support employees with the right technologies to 
spur effective collaboration and improve productivity.

WATCH THE WEBINAR

https://www.psychologytoday.com/us/blog/stretching-theory/201809/how-many-decisions-do-we-make-each-day
https://www.psychologytoday.com/us/blog/stretching-theory/201809/how-many-decisions-do-we-make-each-day
https://community.virginpulse.com/back-to-human-webinar


Survey Report The Business of Healthy Employees 201913 © Virgin Pulse

It may be time to look at your incentives. 
Twenty-three percent (23%) cite a lack of funding for incentives as 
impacting their participation rate. Having the right mix of intrinsic and 
extrinsic motivators is essential if you want to get your employees 
excited about improving their health and wellbeing. 

Best Practices From Organizations With 
Advanced Wellbeing Strategies

Top 3 most effective communication channels/methods:

Email 

Intranet

Social Media

42%
Ask for feedback 
on their employee 
wellbeing program 
once a year

35%
Distribute 
monthly employee 
wellbeing 
communications

Effective Incentive Design 
Easy tips to build an incentive 
plan that actually works

Get 6 Tips on Writing a Better 
Employee Benefits Newsletter 
Best practices for grabbing 
and retaining your employee’s 
attention during open 
enrollment

LEARN MORE

DOWNLOAD

https://community.virginpulse.com/win-wellbeing-effective-incentive-design
https://community.virginpulse.com/how-to-write-a-better-benefits-newsletter
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Health Technology and 
Digital Therapeutics
Evaluating Wellbeing Vendors: Ease of Use is Top Priority 

Currently, there are over 350,000 medical, fitness and health 
apps available in the major app stores.9 Not to mention the 
slew of solutions available only to employers. HR and wellbeing 
leaders certainly have their work cut out for them when it comes 
to selecting the right solutions for their employees.

9.  https://mhealth.jmir.org/2019/6/e13199/

02



Survey Report The Business of Healthy Employees 201915 © Virgin Pulse

Seventy-nine percent (79%) of U.S. survey respondents and 65% of 
their international peers partner with up to five wellbeing partners. 
Managing these relationships is time consuming and difficult for the 
majority of HR, wellness and benefits professionals.

What’s causing this collective frustration? As the wellbeing 
industry has grown, so too has the complexity of systems and 
information being funnelled into overburdened HR, benefits 
and wellness teams. Too many point solutions, multiple 
fragmented systems, disparate data, lack of integrated tools 
and services, low benefits awareness, engagement and 
utilization, lack of healthcare literacy, difficulty analyzing 
and using data effectively, poor user experience and limited 
resources and support are commonly cited as barriers to 
engagement and success for wellbeing programs.

When you take these problems plus the inherent challenges 
to increasing employee participation into account, it’s no 
surprise that ease of use tops the list when people leaders are 
evaluating wellness vendors.

Managing multiple wellbeing vendors is time consuming 
& difficult (U.S. + Canada + International)

1%

8%

22%

4%

7%

30%

27%

Strongly 
Disagree

Disagree

Somewhat 
Disagree

Neutral

Somewhat 
Agree

Agree

Strongly 
Agree

Starting or expanding a wellbeing program in a growing 
market can be daunting for time-strapped HR professionals. 
Industry analyst Josh Bersin shares five steps to achieve a 
integrated, successful corporate wellbeing strategy.

Get the Report

Best Practice
Walk Before You Run

The Corporate Wellbeing 
Market: Explosive Growth 
Continues
Industry analyst Josh Bersin shares five steps 
to achieve an integrated, successful corporate 
wellbeing strategy.

Starting or expanding a wellbeing program in a 
growing market can be daunting for time-strapped 
HR professionals — but it doesn't have to be. 

GET THE REPORT

66%
Ease of use

47%
Proven 
engagement

35%
Evidence-backed 
solutions

35%
Customization

33%
Analytics and 
reporting  
capabilities

Top 5 Considerations for 
Evaluating Wellness Vendors

https://community.virginpulse.com/josh-bersin-corporate-wellbeing
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Your health payer isn’t the 
only one that can benefit from 
analyzing employee claims 
data. Wellbeing vendors 
are innovating around rising 
healthcare costs and complex 
systems to help organizations 
bridge the gap between their 
benefit investments and 
individual needs.

Target hard to reach 
populations 

Ensure the right resources  
get to the right people at the 
right time

In-context recommendations 
and interventions

This information is private 
and can’t be used against 
employees

Better health outcomes Using Claims 
Data: A Primer

Personalized, Comprehensive Wellbeing Programs Are in Demand

Employers are moving away 
from point solutions and looking 
for comprehensive wellbeing 
programs that are capable of 
reaching people with timely, 
AI-powered, personalized 
experiences. 

Personalized health interventions can provide a better user 
experience, serve up the right resources at the right time  
and improve health outcomes, particularly for hard-to-reach 
or high-risk groups. However, to get the most out of 
personalized solutions, it’s important to have the right data 
and technology in place.

Biggest Gap in Wellbeing Offerings 

26%
Actionable 
analytics

20%
Ease of use

39%
Personalization

29%
Program 
communication 
effectiveness 

31%
Comprehensiveness 
of program offerings
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The Global Gap: Actionable Analytics and Global Capabilities 

While personalization tops the list overall, organizations that 
have a globally-dispersed workforce are coming up short on 
other much-needed (and arguably basic) features and 
services. These companies report that global capabilities and 
distribution are the biggest gaps in current wellbeing 
offerings, followed closely by actionable analytics.

The lack of actionable analytics may speak to a larger 
problem. Fifty-three percent (53%) of survey respondents 
reported that they have analytics and can easily understand 

them. Yet, almost half of globally dispersed companies feel 
that they aren’t able to leverage their data and reporting to 
improve wellbeing strategies or enact change — so what’s 
going on? This could imply that current analytics solutions 
aren’t sophisticated enough for the complexities of global 
wellbeing programs, or that there’s a need for a more hands-on 
approach from wellness vendors, including custom reporting 
and knowledgeable, dedicated client success staff to educate 
employers on best practices.

On the Horizon: Digital Therapeutics 

This year’s survey revealed that even though many HR and wellbeing 
leaders are well-versed in mobile health solutions and wearables, many 
still don’t know about the fast-growing world of digital therapeutics. 

According to the Personal Connected Health Alliance and 
Digital Therapeutics Alliance, “digital therapeutics (DTx) 
deliver evidence-based therapeutic interventions to patients 
that are driven by high quality software programs to prevent, 
manage, or treat a medical disorder or disease.” Digital 
therapeutics can be prescribed by doctors and in some cases 
billed to insurance plans. The potential to provide high-tech, 
high-touch medical interventions at scale and for relatively 
low cost is fueling rapid growth in this industry — the digital 
therapeutics market is projected to be worth $7.83 billion 
by 2025.10

Why should HR and wellbeing managers care about digital 
therapeutics? Not only do they hold significant potential to 
treat some of the most costly and common chronic conditions 
like diabetes, obesity and mental health disorders, they 
integrate seamlessly with many existing wellbeing platforms. 
They also help to bridge gaps in care, working alongside 
existing resources and treatment plans.

10. https://www.globenewswire.com/news-release/2019/10/30/1938035/0/en/Digital-Therapeutics-Market-Worth-7-83-Billion-By-2025.html

How Familiar Are Wellbeing Leaders With Digital Therapeutics? 
(U.S. data only)

29%

6% 4%

62%

Not at all familiar

Somewhat familiar

Very familiar

Extremely familiar
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Wellbeing in the workplace 
is here to stay.
Regardless of business size or location, survey 
respondents overwhelmingly agree that not only  
is the workplace the right place for these programs, 
it’s an employer’s responsibility to help employees 
improve their health and wellbeing. In doing so, 
they’ll get a great company culture and better 
business results in return.

79%
believe their 
company culture 
depends on 
the health and 
wellbeing of their 
employees

93%81%
say that as an 
organization, they’re 
responsible for the 
health and wellbeing 
of their employees

74%
feel that the 
workplace is well-
positioned to help 
employees improve 
their health and 
wellbeing

Hear It From 
the Experts
What business goals can 
we help you achieve? Join 
President of the Virgin 
Pulse Institute Dr. Rajiv 
Kumar and medical director 
Dr. Gary Smithson to get 
deeper insights into this 
year’s Business of Healthy 
Employees survey results and 
actionable takeaways to help 
your organization change 
lives for good.

JOIN THE CONVERSATION

agree that 
employee health 
and wellbeing 
programs can help 
businesses achieve 
strategic goals

https://community.virginpulse.com/webinar-the-business-of-healthy-employees-2019-webinar
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About Virgin Pulse

Virgin Pulse is the world’s largest, most comprehensive 
digital health, wellbeing and engagement company. 

Focused on driving personalized behavior change and results 
for individuals and organizations around the world, the 
company delivers the industry’s only fully integrated digital 
platform, with benefits navigation and live coaching to support 
global clients and members across the entire health, wellbeing 
and benefits lifecycle—from screening and assessment to 
activation, behavior change and the adoption of sustainable 
healthy habits. By helping employees thrive at work and in all 
aspects of life, Virgin Pulse helps change lives and businesses 
for good, across more than 190 countries. More than 4,000 
organizations around the world, representing many of 
the Fortune 500 and Best Places to Work, rely on Virgin 
Pulse solutions to engage their workforces and drive their 
businesses forward. 

Founded in 2014, the Virgin Pulse Institute is an  
evidence-based organization that conducts research and 
advances knowledge on workforce topics like health, 
wellbeing, and employee engagement. Reaching way 
beyond ROI studies, The Institute collaborates with leading 
researchers and other organizations to identify scalable, 
data-driven, consumer-centric solutions to the top  
workplace issues facing companies today.
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